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The Campaign Guide for October 2009                
Meet the Blind Month

Meet the Blind Month, held during October, is our nationwide campaign to increase awareness of and support for the National Federation of the Blind (NFB). This person-to-person awareness campaign is designed to increase the understanding that the NFB is the primary resource when it comes to information about vision loss, blindness, and rehabilitation. 
This year is a very special year for the National Federation of the Blind, as we celebrate the two hundredth anniversary of the birth of Louis Braille. Those who do not know of the Braille code's immeasurable value may not understand why this celebration is so important. However, for those of us who know how critical Braille is to the success of the blind, we know that this celebration is one of the most significant in NFB history. 

The U.S. Mint's Louis Braille Bicentennial Silver Dollar is a very important part of this celebration.  A portion of the proceeds from the sale of these commemorative coins will go to the National Federation of the Blind to advance Braille literacy programs. To date, we have sold just about half of these coins.   In order to promote critically needed coin sales, the National Federation of the Blind has launched a program to sell 100,000 coins by November 1, 2009.  To do this, we will need your help. We ask that this year's Meet the Blind Month activities be focused on Braille and the Louis Braille Bicentennial Silver Dollar. You will notice that the available materials for this year's events are slightly different than those available in years past. This is because we want to be sure that the message at all Meet the Blind Month events is as clear as possible-- there is a Braille literacy crisis in America and the purchase of the Louis Braille Bicentennial Silver Dollar is the most effective way to end this crisis. 
Community Events
Coin clubs and shows — Search out local coin collectors and coin shows in your area. Be sure to stress the fact that the real value of the coin is the difference that its proceeds will make. Help our friends in the coin collecting community understand that this is about more than the coin itself.  
Braille education event — Offer those who purchase a coin the opportunity to spend some time learning about Braille. Offer basic Braille instruction and hands on activities followed by snacks or a light lunch.  

Speaking engagement — Lions Clubs are a great place for members to speak about their personal experiences with Braille. Use your personal stories to encourage people to buy the coin. Schools are also a great place to make presentations. Be sure to bring Braille Literacy Crisis flyers and ask the teacher if it is ok to send them home with students. 

Braille bingo or Casino Night — Choose an event ticket price that will cover the cost of a coin plus a few extra dollars for event supplies. Ask local businesses to provide prizes and refreshments. 
Sporting events — Ask local teams to flip a Louis Braille Bicentennial Silver Dollar at their game's opening coin toss.  Some teams may be willing to allow you to set up a sales table at the game. If so, ask if they would be willing to give those who purchase a coin an extra incentive such as early entry to the stadium, autograph opportunities, or promotional memorabilia.  
Ask Local Businesses For Support

Ask area businesses to support Braille literacy by purchasing a coin. Give those who do a Braille literacy supporter certificate (available online.) 
Ask area businesses to display the Braille Literacy Crisis flyer and provide them with a stack of Braille coin business cards. 
Ask area businesses to post information about the coin with a link to Braille.org on their Web site. As an added incentive, some businesses may be willing to offer a discount to customers who purchase a coin. 
When approaching local businesses, be sure to mention the exposure they will gain by supporting Braille literacy. All businesses that purchase a coin will be listed on a Meet the Blind Month Braille literacy supporters page. Businesses that purchase a coin and also agree to display coin literature/post coin information on their Web site for the entire month of October will have a direct link from the supporters page to their business' home page.  (Simply e-mail emakowske@nfb.org to have a supporting business listed.) 
